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Safe	Harbor		
	
The	Private	Securi.es	Li.ga.on	Reform	Act	of	1995	provides	a	“safe	harbor”	for	forward-looking	statements.	This	presenta.on	includes	
forward-looking	statements	that	are	subject	to	numerous	assump.ons	and	a	number	of	risks	and	uncertain.es	that	could	cause	actual	results	
or	facts	to	differ	materially	from	such	statements	for	a	variety	of	reasons	including,	but	not	limited	to:	industry	condi.ons,	changes	in	services,	
pricing	and	customer	demand,	compe..on,	other	vagaries	in	the	global		technology	and	marke.ng	consul.ng	markets,	changes	in	
rela.onships	with	key	partners,	risks	related	to	the	integra.on	of	acquired	businesses,	change	in	legal	and	regulatory	maKers,	the	company’s	
ability	to	generate	addi.onal	cash	flow	and	the	other	risks	described	from	.me	to	.me	in	the	company’s	reports	to	the	Securi.es	and	Exchange	
Commission	(including	the	company’s	Form	10-K	and	Quarterly	Reports	on	Form	10-Q).	Forward-looking	statements	are	those	statements,	
which	are	not	statements	of	historical	fact.	These	forward-looking	statements	can	be	iden.fied	by	forward-looking	words	such	as	“expects,”	
“an.cipates,”	“intends,”	“plans,”	“may,”	“will,”	“believes,”	“seeks,”	“es.mates,”	and	similar	expressions.	Shareholders	and	other	readers	are	
cau.oned	not	to	place	undue	reliance	on	these	forward-looking	statements,	which	speak	only	as	of	the	date	on	which	they	are	made.	The	
company	undertakes	no	obliga.on	to	update	publicly	or	revise	any	of	the	forward-looking	statements.		



6D Global is a premier digital 
experience company.







OUR	MISSION	
To create remarkable digital experiences that 
impact the way people live, work and play. 



OUR	VISION	
To exceed the needs of our clients globally by 
delivering breakthrough digital experiences that 
change the world. 




Tejune	Kang	
CEO


Kat	Topaz	
VP Crea/ve


Jason	Porath	
VP Mobile


Adam	Ware	
VP Analy/cs


Mark	Szynkowski	
Chief Financial Officer


Brad	Timchuk	
Execu/ve Consultant


TJ	Iaciofano	
VP Center of Excellence


Mike	Telatovich	
VP Global Delivery




6D Board of Directors	

corporate overview

 

Tejune Kang, American/US-Based, Founder, Chairman & CEO  
Founder, Former Executive at PeopleSoft/Oracle Corporation, Silicon Valley Serial 
Entrepreneur. BS – Managerial Economics, University of California, Davis, Harvard 
Business School – Owner/President/Management Program, Class of 2017.  
 
 
Pete Chrzaszcz, American/US-Based, Independent Director 
CEO of Commercial Masterminds, Inc.; Certified Commercial Investment Member 
(CCIM); Active leader in CCIM community, speaker for UC Berkeley Extension 
program; Airforce veteran. BS – Aerospace Engineering, Boston University. 

Michael Bannout, American/US-Based, Independent Director 
CEO and President of M. London Group, Inc. a multi-million dollar enterprise with 
world-wide distribution. Brooklyn College, NY. 

Sarah Michael, American/US-Based, Audit Chair 
Project Director for Hospitality House. Former member of the Commercial Real Estate 
Team at Nest Seekers International; former Vice President of healtheo360, an online 
healthcare social media company. BS – Psychology, St. John’s University. 

Corporate	Overview	



6D Quick Facts


•  Founded 2004 in CA by Tejune Kang, a Korean 

American entrepreneur raised in Silicon Valley; 

former Oracle Corp Strategist and Engineer


•  Started as an ERP/BI consul/ng firm, evolved to a 

full-service digital experience firm


•  120+ staff members globally, 50+ solu/on architects


•  150+ enterprise clients served, Fortune 500 focus


•  6 strategic office loca/ons in CA, NY, OH, OR, MN 

and Ireland with digital experts throughout US, 

Canada, EMEA


•  2014 Acquisi/ons: Storycode (mobile and crea/ve) 

and Swellpath (analy/cs)


	

Markets Served:  

•  Consumer / Retail

•  Leisure & entertainment / 

Hospitality

•  Healthcare / pharmaceu/cals

•  Informa/on tech /  Hi-tech

•  Telecommunica/ons

•  Industrial

•  Manufacturing

•  Financial services

•  Aerospace &defense

•  Higher Educa/on

•  Government


6DGlobal.com 
labs.6DGlobal.com





Incorpora/on : Delaware 
Legal Counsel: K&L Gates




IncubaEon	

•  IT	Staffing	
Leadership		

•  Business	
Intelligence	

•  ERP	
•  Prepare	for	growth	

2014	
Growth	

•  CMS	PracCce	and	
6D	Labs		launch	

•  Adobe	Partnership	
and	AEM	
leadership	

•  Enterprise	Fortune	
500	Customers	

•  One	of	Americas	
Fastest	Growing	
Co’s	

AcceleraEon	

•  2	strategic	
acquisiCons:	
Swellpath	and	
Storycode	

•  Google	AnalyCcs,	
OpCmizely,	Adobe	
Plus,	AWS	
partnerships	

•  80+	employees	
•  Public	Company	

TransformaEon	

•  End-to-end	digital	
offering	

•  Global	expansion:	
Ireland	office	

•  120+	employees	
•  Listed	in	4	Russell	

global	indexes	
•  Product	

Development	
•  ElasCc	Path	and	

Marketo	
partnerships	

•  ReBrand	
	

Global	
DifferenEaEon	

•  CMO	Dashboard	
•  Product	

development	and	
innovaCon	

•  Global	brand	
recogniCon	

•  COE	centers	
globally	

•  Omni-channel	
digital	offering	

•  Strategic	
acquisiCons	
globally	

2004-2010	 2010-2013	 2014	 2015	 2016-2020	

6D Strategic Roadmap




WHY 6D?


QUICK-TO-MARKET	
We are flexible, nimble, and able to 

respond quickly.


SUPERIOR	EXECUTION	
We execute on /me, within budget ― 

every /me.


BRILLIANT	DIGITAL	MINDS	
We have the most sought-ajer digital 

architects and designers in the industry 

with broad and deep exper/se.


LOCAL	SUPPORT	
We provide local support with a global 

reach and access to 6D execu/ves ― “big 

fish in a small pond.”





MAXIMIZED	ROI	
We give every client a unique digital 

compe//ve advantage and create 

sustainable value.


STRATEGIC	PARTNER 

We provide both strategy consul/ng and 

tech exper/se so you only need to work 

with one vendor.


GLOBAL	REACH	
We posi/on ourselves to help you expand 

into new global markets with new 

solu/ons, new capabili/es.


	



•  Smart CEO Awards

•  2014 Tech Implementer of the Year 

Winner; NY Future 50 Winner; Small 
Business NY Winner; VOLTAGE Award 
Winner


•  Deals of Dis/nc/ons 2015

•  CIOReview100


•  2015 and 2014 Enterprise IT Most 
Promising Companies


•  2014 Oracle Most Promising Solu/on 
Providers


•  2015 Silicon Review Entrepreneur of the Month

•  2015 Best of Manhaman  Award, Business Training 

Center Recogni/on 

•  Adobe 2015 Greater Portland App – Adobe App of 

the Week

•  3x Inc. Magazine’s America’s Fastest Growing 

Companies (2010-2014)


•  2014 List with 454% growth; 
Inc. Hire Power Award


•  2x San Francisco Business Journal  
Fastest Growing Companies (2013, ‘14)


•  USPAACC Fast 50 Asian American Businesses 2014


Awards and Recogni/on


	



Strategic Partnerships


	
6D	Global	partners	with	industry	leaders	to	accelerate	innovaCon	and	value.	







6D Across the Digital Lifecycle	

Consult 




Design	
	

Build	
	

Run.	
Measure.		



CREATIVE MOBILE 

MARKETING 
MANAGEME

NT 

WEB 
EXPERIENC
E 

COMMERCE ANALYTICS 

6D LABS  

Pillars of Service	

STRATEGY	

PROJECT AND ENGAGEMENT MANAGEMENT	



6D Full Service Project Delivery	
In	a	full-service	delivery,	6D	assumes	the	ownerships	of	the	enCre	delivery,	from	
discovery	to	launch.	

Deliverables	
	

•  ExecuCve	Summary	/	
Business	ObjecCves	

•  Engagement	/	Resource	
Plan		

•  Business	Requirements	/	
Gap	Fit	Analysis	

•  FuncConal	SpecificaCon	/		
Technical	SpecificaCon	

•  Sogware	Release	
DefiniCon	/	Milestones	

•  SoluCon	
•  Issues	Ticket	/	ResoluCon	

Plan	
•  Knowledge	Transfer,	

Training		&	DocumentaCon	

Backlog	

	
	

A	backlog	of	upcoming	
funcConality	is	

maintained	and	prioriCzed	
by	the	client	and	a	
product	owner,	who	
exists	outside	of	the	

project	delivery	team	and	
is	dedicated	to	achieving	

the	client’s	vision.	

Requirements	
Discovery	

	
	

Project	Plan	Created	
From:	
	
•  System	Architecture	
•  Licensing	
•  Launch	Criteria	
•  Timeline	
•  Budget	
•  Content	MigraCon	
•  Training	
•  Industry-Specific	

ConsideraCons		

Sprints	
	
	

During	a	sprint,	the	top	
priority	funcConality	is	

specified,	designed,	built,	
tested,	and	delivered	to	

the	appropriate	
environment.	



6D Blended Teams / Staff Augmenta/on	
In	a	blended	team	or	staff	augmentaCon	scenario,	6D	provides	resources	to	cover	
gaps	in	skill	sets	of	exisCng	client’s	internal	teams.	

Analysis	&	Planning	
Create	plan	for	single	
resource	on	exisCng	
team	or	well-rounded	
team	to	blend	with	

operaCons.	

•  Analyze	technical	
environment	

•  IdenCfy	needs,	scope	
and	skillsets	

•  Understand	client	
development	process	

•  ExecuCve	summary	
•  Resource	plan	

IniEaEon	&	TransiEon	
Begin	work	based	on	
client	development	
expectaCons	and	

idenCfied	resource	plan.		

•  IdenCfy	and	acquire	
staff	

•  Assimilate	into	the	
exisCng	team’s	
management	style	and	
development	cycles	

•  Engagement	plan	
•  Development	process	

specifics	
•  Define	metrics	

OperaEons	Excellence	
Achieve	full	producCvity,	
exceed	desired	quality	
maintaining	alignment	
with	client	expectaCons.	

•  ConCnued	
performance	of	tasks	

•  Govern	metrics		
•  RelaConship	

management	
•  Conduct	process	

improvement	
•  Backfill	provisions	

reviewed	

CompleEon	
Conclude	all	tasks	and	
knowledge	transfer.	

•  Complete	all	client	
tasks	

•  Return	client	owned	
tools,	IP	

•  Disable	remote	access	
•  Knowledge	Transfer,	

Training	and	
DocumentaCon		

•  Client	saCsfacCon	
survey	



6D Development & Systems Support

Service Level Agreements (SLAs)

In	an	SLA	scenario,	6D	provides	a	consistent	level	of	service	regarding	development	and	
systems	support	as	defined	over	a	specified	period	of	Cme.	

CONSULT	 DESIGN	 BUILD	 RUN	 MEASURE	



6D Labs:  
Center of Excellence





Located in Ohio, 6D Labs brings 

together the most brilliant digital 

minds to collaborate in a fast-paced 

workspace and deliver amazing 

digital experience to our customers.


•  Design / produce 
prototypes


•  Test new concepts/
technology 


•  Par/cipate in beta 
programs


•  Create products 


•  Standardize 
procedures


•  Host and maintain 
infrastructure


•  Train clients, students


•  Industry recognized 
technical blog	

labs.sixdimensions.com


corporate	overview	





We help you increase ROI and 
conversions, op/mize marke/ng spend, 

improve customer loyalty and brand 

engagement.


	
SERVICES	INCLUDE:	
	
•  MARKETING STRATEGIC ASSESSMENT 

WORKSHOPS


•  MARKETING SYSTEMS AND VENDOR SELECTION


•  MARKETING SYSTEMS INTEGRATION & 
IMPLEMENTATION


•  CAMPAIGN DEVELOPMENT, TARGETING, & 
OPTIMIZATION


•  INTERIM CMO SERVICES


6D MARKETING




•  EMAIL	
Campaign Development, Design, 
Dynamic List Building, Execu/on, 
Tes/ng, Measurement and Repor/ng 
 
	

•  MOBILE	
Na/ve and Non-Na/ve, App 
Development, UX/UI 
 
	

•  WEBSITE	
Design, Content Development, Landing 
Pages Online Forms, SEO 



•  ADS	
Design, Mul/-Channel (Banner,  
SEM, Digital), Tes/ng  
 



•  CRM	
Configura/on, Integra/on, Lead 
Management (Scoring, Distribu/on, 
Nurturing) 
 



•  SOCIAL	
Audit, Accounts, Content, Plan and 
Tes/ng





Campaign Development, 
Targe/ng, and Op/miza/on


6D MARKETING






•  We create best-in-class apps with award 
winning UX and UI design


•  Our user-centric approach and integra/on 
exper/se results in higher engagement 
and faster conversion rates for our clients.


•  We consult and train Fortune 500 clients 
to architect and design mobile strategies


•  Adobe Business Level Solu/ons Partner 
since 2014


•  DPS Solu/ons Partner since 2013 and 
AEM Mobile Strategic Partner 2016


	

“6D	Global	delivered	
a	game-changing	mobile	
brand	experience	for	our	
company.”	
 
-Wendy	Purvey,	Chief	Marke.ng	Officer,	

Sotheby’s	Interna.onal	Realty	
Affiliates	LLC	

6D MOBILE




SERVICES	INCLUDE:	
	

•  USER EXPERIENCE (UX) 


•  CUSTOM WIDGET DEVELOPMENT


•  PRIVATE DISTRIBUTION


•  CONSULTING AND TRAINING


•  AWARD-WINNING DESIGN


•  APP STORE PUBLISHING


•  ENTITLEMENT AND DATABASE INTEGRATION


6D	MOBILE 


HOW	DO	OUR	APPS		
BENEFIT	CLIENTS?	
•  SALES ENABLEMENT 



•  STORYTELLING 



•  BRAND RECOGNITION AND CLIENT RETENTION 



•  NEWSLETTERS AND BROCHURES 



•  CATALOGS AND RESOURCES


	



•  Game-day applica/on that supplies 
player centric content and content 
previously only available to fans at 
games, to all fans. 


•  Wordpress-based authoring system is be 
easily maintained by members of OKC’s 
web and marke/ng teams.


•  The use of AEM Mobile and Wordpress 
allowed 6D to hand over content 
management to the OKC team within a 
week of the app launch. 


•  6D has supplemented and supported the 
Thunder by developing automated 
delivery of videos and improved 
slideshow experiences.	

	

CLIENT	CASE	STUDY	

OKC Thunder Plus	



•  Highly interac/ve, touch-enabled 
shopping experience that allows 
customers to get detailed informa/on 
about product without the assistance of 
in-store staff.


•  Use of the app shortened the customer 
purchase cycle by 20 minutes


•  The app consisted of six experiences 
depending on the product (sports bras or 
pants) and the loca/on (United States, 
United Kingdom or France).


•  Product details include mul/ple views, 
videos and user-controlled 360-degree 
views of the products.


	

CLIENT	CASE	STUDY	

Nike	



•  Quintessen/al luxury real estate brand 
with over 13,000 sales associates located 
in 660 offices and 49 countries 
worldwide


•  App saved client $1 Million in print costs 
annually.


•  App plays leading role in the future of 
agent/client engagement


•  in 2012, 6D Mobile reimagined SIR’s 
sales enablement mobile app for iPad 
and Android


•  Parallax scrolling, animated transi/ons, 
dashboards and data visualiza/on 
replaced tradi/onal swipe-to-advance 
paradigm	

CLIENT	CASE	STUDY	

Sotheby’s Interna/onal Realty	







6D CREATIVE


“I	consider	[6D	Global]		
an	extension	of	the	
markeCng	team,	and	the	
keepers	of	our	brand.	
They’ve	successfully	
taken	our	brand	across	
print,	web,	and	mobile.”	
 

-Maggie	Davis,	Marke.ng	Director	
Greater	Portland	Inc	

•  Full-service crea/ve agency


•  We believe in a collabora/ve process 
with our clients


•  We use crea/vity, quick turnaround 
/mes and ease of communica/on to 
elevate our clients’ status to the 
highest possible level


	
SERVICES	INCLUDE:	
	
•  CREATIVE, WEB, DIGITAL DESIGN 



•  ROI-DRIVEN DESIGN STRATEGY 



•  COLLABORATIVE PROCESS MANAGEMENT 



•  UX/UI DESIGN  



•  ADOBE DIGITAL PUBLISHING SUITE(DPS) DESIGN 

LEADERSHIP




Full-service design produc1on including print 
collateral, annual reports, adver1sing, two websites, 
and a wide range of folios including annual reports 
and event folios.


	
OVERVIEW	

•  Greater Portland ,Inc., the greater Portland 
region’s economic development ini/a/ve, 
works with 6D Global’s crea/ve team 
(formerly Storycode) as their full-service 
design firm. 


•  6D Global con/nuously produces a vast 
array of materials for GPI, and is constantly 
pushing the technological envelope in order 
to showcase Portland’s reputa/on as a hub 
of tech innova/on.


	

CLIENT	CASE	STUDY	

Greater Portland, Inc.	



SOLUTION	
•  GPI became one of the first economic 

development organiza/ons in the 
country to release an app version of its 
annual workbook, a snapshot of 
regional data and sta/s/cs. 6D Global 
integrated narra/ves, tes/monials, 
photography, infographics, and 
interac/vity to present the data in an 
engaging experience that print could 
never compete with.


•  6D Global is currently comple/ng a 
second redesign of GPI’s website, 
leveraging forward-thinking UX to 
provide a wealth of informa/on in a 
beau/ful and streamlined experience 
worthy of GPI’s high standards.


	























6D WEB EXPERIENCE


We make it easy and fast for you to 
manage your marke/ng content and 
assets across global channels. 


•  Adobe Business Plus Partner  with 

Cer/fied Adobe Experience Manager 
Architects and Developers 



•  Only Adobe PhoneGap Service Provider 



•  Decades of collec/ve enterprise-level 
AEM and Mobile experience  



•  Known for our complex enterprise AEM 
implementa/ons, migra/ons and 
integra/ons





“We	have	worked	with		
several	partners	on	AEM		
and	none	have	been	at	the	
caliber	of	6D	Global.”	
 

-Marc	Desin,	Autodesk	

“We	were	very	pleased	with	
the	results	and	superior	
execuCon	by	6D	Global,	
parCcularly	the	knowledge	
transfer	to	the	team.”	
 

-Kathy	BenneK,	NKU	



SERVICES	INCLUDE:	
	

•  STRATEGIC ASSESSMENTS AND ROADMAP 
DEVELOPMENT


•  SOLUTION DESIGN, DEVELOPMENT AND DEPLOYMENT 


•  STAFF AUGMENTATION AND EXPERT CONSULTING


•  MANAGED SERVICES AND SLA SUPPORT


•  DIGITAL ASSET MANAGEMENT


•  DYNAMIC ASSETS (SCENE 7)


•  DAM CUSTOMIZATION


•  GLOBALIZATION AND LOCALIZATION


•  BRAND MANAGEMENT ACROSS MULTIPLE PLATFORMS


•  PERSONALIZATION, OPTIMIZATION AND TARGETING


•  SYSTEM INTEGRATION


•  Transla/on


•  Analy/cs


•  Ecommerce 


•  Learning management (LMS)


•  DEVELOPER AND AUTHOR TRAINING


KEY	PARTNERSHIPS: 	
6D	WEB	EXPERIENCE	 






“We have worked with 
  several partners on AEM 
  and none have been at  
  the caliber of 6D Global.”


MARC	DESIN	
AUTODESK	



Cisco	Systems,	the	worldwide	leader	in	
networking,	needed	its	website	
consolidated	into	one	system,	as	
opposed	to	the	three	it	was	previously	
opera.ng	under.		

CHALLENGE	

•  Cisco.com	was	spread	across	three	
different	systems	

•  Each	site	funcConed	differently	
than	the	others	

•  A	new	system	was	needed	to	
incorporate	all	the	funcConality	of	
the	three	systems	under	a	single	
planorm.	

	

CLIENT	CASE	STUDY	

Cisco Systems	



SOLUTION	

•  The	deployment	process	was	completely	
overhauled	for	compaCbility	with	AEM.	

•  AEM	implementaCon	incorporated	all	
funcCons	of	the	exisCng	three	systems	
under	one	planorm.	

•  6D	delivered	a	step-by-step	document	for	
administrators		

RESULTS	

•  Cisco	knew	that	consolidaCng	systems	
would	benefit	Cisco.com	for	greater	
funcConality	in	the	future.		

•  Engaging	6D	Global	and	completely	
overhauling	the	three	systems,	Cisco	
increased	ease-of-use	and		quicker	Cme	to	
market		by	unifying	under	one	planorm.		











6D ANALYTICS


•  ENTERPRISE ANALYTICS SOLUTIONS 



•  CONVERSION OPTIMIZATION  
PROGRAMS 



•  SEARCH ENGINE OPTIMIZATION 



•  DISPLAY & RETARGETING OF DIGITAL MEDIA 



•  PAID SEARCH & ADWORDS 



•  SOCIAL ADVERTISING

	

“6D	Global	has	played	
an	integral	role	in	our	
e-commerce	success.	
They	create	increased	
traffic,	brand	
engagement,	and	
conversion.”	
 

-Holly	Dresden,	Director,	Ariat	Online	
KEY	PARTNERSHIPS	



6D Analy/cs	
HOW	DOES	OUR	WORK	
BENEFIT	CLIENTS?	

•  Using op/miza/on and tes/ng, 
we generate customer-focused 
data to understand how 
ini/a/ves are performing 



•  Our strategists help clients 
understand what the data 
means and how to use it to 
increase performance 



•  Clients use this informa/on to 
refine marke/ng and customer 
engagement programs


	







CLIENT	CASE	STUDY	

Nike Golf	

Struggling to improve non- branded organic search 
traffic with a site that had significant technical 
barriers, Nike worked with 6D Analy1cs to leverage 
off-site ac1vity to significantly increase rankings for 
high-value broad keywords.




CHALLENGE	

•  Nike’s core site lived on a plazorm that 
hindered crawling and indexing, which meant 
employing best prac/ces for site code, meta 
data, and other key technical elements, simply 
was not possible. 




•  As a result, Nike lacked search presence outside 

of traffic driven by brand and athlete oriented 
keywords. This conflicted severely with Nike’s 
ini/a/ve to reach a wider range of golf 
enthusiast and boost brand and product 
awareness.







SOLUTION	

•  With limited access and ability to add on-
site content, 6D Analy/cs focused on 
building page authority around Nike Golf by 
focusing on social and off-line ac/vi/es. 




•  6D Analy/cs helped the brand u/lize the 

high-profile athletes and the social signals 
that resonated from any public ac/vity with 
the brand and equipment 



•  6D Analy/cs engineered technology that 
allowed search engines to fully index the 
site, and rank high-quality content that 
previously had not been indexed


RESULTS	
	
•  From the 2010 PGA Tour season through 

the 2012 season organic search traffic 
increased 348%. Non- branded keyword 
traffic increased 250%.


	

	

Organic Search

Traffic Increase


348%




Non-Branded 
Traffic Increase 

250%






THE 6D ADVANTAGE


•  We	are	quick-to-market,	flexible	and	agile		

•  We	focus	on	superior	execuCon	and	quality		

•  We	have	the	most	sought-ager,	industry	recognized	soluCon	architect	team	

•  We	provide	local	support	with	a	global	reach	

•  We	help	you	maximize	roi,	performance,	and	digital	business	success	

•  We	are	your	strategic	partner	across	the	enCre	digital	lifecycle	

•  We	grow	our	capabiliCes	and	resources	as	you	grow	globally	

Making Digital More Human™



Making Digital More Human™

Investor Rela/ons

info@6dglobal.com  |  (646)-681-2345



